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Abstract

YouTube is a popular social media site that provides the users a space to view, upload video clips or log in and
write comments. Even though many of the YouTube users remain anonymous when commenting, their language
use in the comments can reflect the identity of a particular community. Therefore, a variety of computer-
mediated discourse can be obtained from YouTube in deciphering a specific community or a country’s identity.
This qualitative study is keen to investigate the representation of the Malaysian identity in the YouTube
comments. Analysis were performed on the YouTube comments of Malaysian-related YouTube videos uploaded
by famous Malaysian YouTubers. Textual analysis and coding of the YouTube comments were carried out using
the NVivo software based on Herring’s (2004) Computer-Mediated Discourse Analysis (CMDA) and Braun &
Clarke’s (2006) Thematic Analysis framework. Findings showed that there were various themes that were
repeated in the YouTube comments discourse which is a representation of the Malaysian identities, namely
feelings of love towards the country, Malaysian cuisine, language mix, being multiracial, Malaysian behaviours
or stereotypes, and the birth country Malaysia. These results provide insights into the discourse that are
associated with Malaysian identities and contributed knowledge to fill in the gap in literature regarding national
identity in social media, particularly Malaysia.

Keywords: computer-mediated discourse; language and identity; national identity; YouTube comments; code-
switching.

1. Introduction

Various forms of social media have emerged since the last decade and had taken over a large part
of the users’ lives, such as Twitter, Facebook, Instagram, LinkedIn, YouTube, Flicker, Reddit, and
Yelp (Zarella, 2010). These social media sites are either people-focused or activity-focused (Keenan
and Shiri, 2009, p.439) whereby sites that are people-oriented present profile pages that host the
personal details and content about the user. On the other hand, sites which focus on the activities allow
users to share and upload their content such as videos and photos. In contrast to traditional media that
function in a one-way communication, social media allow users to express their views and ideas
actively to each other (Mohd Faizal et al., 2014). Therefore, many people worldwide, especially the
younger generation, opt to use social media to vent their emotions and express opinions. One
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particular social media which allows users to express their views is YouTube. YouTube was started by
Chad Hurley, Jawed Karim and Steve Chen in 2005 to provide a space for users to upload unrestricted
amount of videos and to view others’ videos. Since its acquisition by Google, it has been a popular
choice of more than one billion users worldwide and has developed rapidly to become one of the
largest video-sharing website on the Internet (Gill et al., 2007). According to Tankovska (2021), the
site is the second most popular social media site in the world with more than two billion active users
every month and videos are constantly uploaded onto the site every day. Multiple languages are used
on YouTube and the users can freely voice out their opinions in the comments section of YouTube
videos after registering and signing into their account. According to a Google survey, Malaysians
spend double the amount of time watching YouTube than any other countries. The survey revealed
that Malaysians aged between 16 and 34 years-old watch the most YouTube videos every month and
many Malaysians spent time on the streaming site listening to music, watching movies and “how to
fix” shows (Kaur, 2016). Thus, these YouTube computer-mediated discourse can be collected to better
understand a specific community or nation’s identity, which in this research refers to the Malaysian
identity.

1.1. Literature Review

1.1.1. The presence of identity in computer-mediated discourse
There are various definitions to identity. Clark (2013) defined and viewed identity from the social,

cultural, national as well as the individual perspectives. Riley (2007, p.86) on the other hand stated
that “in social terms, identity is a quality which is ascribed or attributed to an individual human being
by other human beings.” According to Omar (2000), identity is a socio-psychological construct in
which an individual or a group utilises certain symbols or features to identify themselves and others.
Membership to a particular social group influenced the identity. This is because similar values,
characteristics and common social identification methods are shared by members of a community.
Therefore, generally, social sciences defined identity as how individuals regard themselves as
belonging to a particular group. Examples of these groups are social identity, gender identity, cultural
identity, religious identity, national identity. However, identity in psychology is based on an
individuals’ self-concept. In this study, we focus specifically on the national identity.

Identity can be constructed through the use of language. Johnstone (1996) have demonstrated that
discourse in various forms can portray a person’s sense of self or identity. Discourse is a term that
refers to the process of language used by specific discourse (Lazebna, N., & Prykhodko, A. 2021)
communities, whether it is spoken, written or printed, within a sociocultural context of meaning
production and reception (Kramsch, 2009). According to Schiffrin (2001), speakers used different
types of communicative knowledge such as cognitive, expressive, social, textual to complement the
grammatical knowledge of sound, form, and meaning in order to produce coherent discourse during
interactions. Speakers are able to perform certain actions, convey meanings, form relationships and
express attitudes as well as project personal and social identities through their discourse (Schiffrin,
2001). Some of these can also be brought into a computer-mediated environment, which is how the
computer mediated discourse is generated. Computer-mediated discourse is the language employed by
human beings when they interact with others by sending messages through a computer network and
this type of discourse can reveal the speech community’s identity.

As one of the pioneers in computer-mediated communication, Herring’s (2000) work on language
and gender establish the association between language and identity. Herring discovered distinct and
organised differences in how males and females participated though their discourse styles
(Panyametheekul and Herring 2003). A recent study by Vaisman (2014) had explored how gender or
feminine identity was performed online through linguistic style choices such as beautiful script, cute
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spelling and glamorous words by Israeli girls on their blogs. Apart from that, spoken language features
are found to belong to younger users and emoticons are frequently used by females in Witmer and
Katzman’s (1997) study and by male teenagers in Huffaker and Calvert’s (2005) research. In addition,
Androutsopoulos and Zieger (2004) demonstrated the way a particular location was associated with a
certain language chat by investigating “Mannheim”, a German city-chat and how it is linked to the
regional speech. Androutsopoulos (2007) also did another study that identified deviant orthography
and misspelling as the discourse and social identities of youth.

Apart from that, members of a particular computer-mediated community tend to express
themselves with shared common language rules or characteristics. For example, some online
communities do not allow flaming because they emphasise the use of polite language (Herring, 2004).
Graham (2007) also agreed that those members belonging to a particular computer mediated
community have to take note on such norms so that they can function as successful members of that
said community. In fact, various research has indicated that age, gender and region can categorise
online language use (Androutsopoulos and Ziegler 2004; Kapidzic and Herring, 2011). In terms of
social media, users also bring with them their own backgrounds and cultures as they hail from all over
the world (Kelly-Holmes & Pietikéinen, 2012). When these users comment and post their thoughts on
social media, their language used might indirectly reveal their identity as Page (2014) stated that
identities of social media users can be identified through their typed words and images posted even
though identity in social media is fluid and based on interaction. This shows that online users’ real-life
identities can be revealed even though some of them may try to hide their identities or gender. These
identities are mostly detectable through their discourse (Herring, 2000).

Thus, this study’s YouTube comments can therefore reveal the representation of Malaysian identity
through the discourse of the users.

1.1.2. The Malaysian Identity
Malaysia, which is located in South East Asia, is a multicultural country that consists of three main

ethnic groups as well as other minority ethnic groups. The population of Malaysia consists of the
Chinese and Indians which are the minority group with a population of 22.8%, while the Malay ethnic
and the indigenous groups (majority from the eastern states of Malaysia of Sarawak and Sabah) make
up 69.3% of the 32.6 million Malaysian population (Department of Statistics, Malaysia, 2020). All
these different ethnic groups result in the richness and diversity of cultures and bring forth various
ethnic and cultural identities in Malaysia.

Even though the Malays, Chinese and Indians and other native groups use and share the same
official language and religion, each race has managed to retain its cultural identity through the
maintenance of individual languages, religions and traditions (Tong and Robertson, 2008). The
existence of various cultures, religions, and lifestyles have contributed significantly on how
Malaysians perceive the nation as well as associate Malaysia with. According to a study conducted by
Faiz (2002) on Malaysian students, the notion of their Malaysian identity are associated with factors
such as geo-political, self, ethnocultural, linguistic, and religious identities. This kind of identity or
representation of Malaysia can be brought onto social media sites such as YouTube when they interact
with online users from all over the world. According to Smith (1991), national identity, a
multidimensional concept, can be extended to include a specific language, sentiments and symbolism.
Therefore, there can be various markers and themes that can constitute to being a Malaysian.
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1.1.3. Past Studies on Social Media in Malaysia
Social media usage has also been on the rise and has a prominent trend in South East Asian

countries, including Malaysia which exhibits a high level of social media use. In 2010, Malaysia has
the second-highest social network penetration in Southeast Asia (Stockdale & Mclintyre, 2012).

In terms of YouTube studies concerning Malaysia, there has only been few studies conducted by
Malaysian scholars. These researchers focused more on using YouTube as a tool for language learning
(Hasan, 2013; Juhary, 2012), as a place for teaching and education of performing arts (Dorothy, 2013),
and analysing YouTube use in university levels (Danyaro, Jaafar, De Lara & Downe, 2010; Aripin et
al., 2016). There was also one recent study by Lingam and Aripin (2017) that focused on flaming
comments in Malaysian YouTube videos and discovered that racial and political attacks were the two
most common YouTube comments. Therefore, there seems to be a gap in the literature for how the
language is used in YouTube comments in relation to being a Malaysian, as well as a gap in linguistic
representation or national identity of a nation based on YouTube comments. This study will be able to
contribute knowledge to fill up the gaps in these areas.

1.2. Research questions

This study was part of a larger research to find out how the Malaysian identity is represented in the
YouTube comments. The study sought for answers regarding the research question, “What are the
discourse in YouTube comments which are associated with Malaysian identities?” The language
expressions found in the comments of Malaysian related YouTube videos were analysed to check for
the occurrences of any interesting linguistic findings.

2. Method
2.1. Data sources

Data sources were obtained from the comments of five YouTube videos related to the Malaysian
identity uploaded by Malaysian YouTubers from year 2014 to 2017. Since the content generated by
Malaysian YouTubers relates more to Malaysians and the Malaysian identity, the videos were selected
only from them. Their videos on the Malaysian cultures and stereotypes could attract higher comments
from Malaysian viewers in order to analyse the Malaysian identity. These YouTubers acted in the
videos to depict the scenarios found in Malaysia. The lists of videos used for analysis of their
comments are:

“How To Know You're Malaysian”, uploaded on 28 Aug 2014 by The MingThing.
“What's So Great About Malaysia?”” Uploaded on 22 Oct 2014 by JinnyboyTV

“Nine types of Malaysian Slang”. Uploaded on 21 Sept 2015 by DanKhooProductions.
“Western Culture VS Malaysian Culture”. Uploaded on 27 Aug 2017 by JinnyboyTV.
“What Malaysians complain about”. Uploaded on 23 April 2017 by JinnyboyTV.

These videos were chosen as they fulfilled the requirements of having achieved the minimum
number of views of 100,000 and have more than 100 comments as supported by Lingam & Aripin
(2017) in a similar study. These videos were also selected as their content prompt comments on the
Malaysian identity.
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2.2. Data collection and analysis

Qualitative research was used to investigate how the Malaysian identity is portrayed in YouTube
comments. This is because qualitative research is more suitable for this topic and this type of research
allows for a more complex type of textual descriptions in looking into how people experience a
particular research issue (Rwegoshora, 2014). Herring’s sampling by theme for computer-mediated
discourse was employed. The search for relevant videos were performed by typing in the words that
are connected to the Malaysian theme such as “Malaysia”, “’Malaysian”, “Malaysian culture” and
‘Malaysian identity”. The chosen videos consist of videos about Malaysian food, people, culture,
habits, lifestyles, language and stereotypes which could attract YouTube users to reply with comments
to express their views on the Malaysian identity. In order for the discourse collected to be relevant and
not outdated, a duration was set for the selection of the videos so that the chosen videos were sourced
from year 2010 and onwards. Three hundred comments from each of the YouTube videos were
collected until data saturation point. The total 1500 comments from the five videos were then analysed
and coded using Nvivo by employing the qualitative method of textual analysis through Herring’s
(2004) Computer Mediated Discourse Analysis (CMDA) and Braun & Clarke’s (2006) Thematic
Analysis framework. This research selected Herring’s take on discourse analysis because this type of
analysis is utilised when examining messages and interactions in a computer-mediated environment
with textual evidence providing answers to the research questions (Herring, 2004:8). The use of Braun
& Clarke’s (2006) Thematic Analysis for this study was to identify, analyse and report themes found
within the texts. Themes for this study were devised based on the recurring patterns found in the
comments through coding by textual analysis using Nvivo and irrelevant comments which do not fall
into any themes were discarded from the study.

3. Results

When the comments were sorted out through thematic textual analysis, it was observed that there
were a few categories of recurring themes in the discourse which were connected to the identity of
Malaysia. The recurring themes included love towards the country, Malaysian food, Mixing languages
in Malaysia, being multiracial, Malaysian stereotypes, and Malaysia as the birth country. The
following sections illustrate these various categories of discourse discovered to represent the
Malaysian identity.

3.1. Love Towards the Country

Despite frequent claims that Malaysians do not love their countries, analysis of the comments from
the Malaysian videos portrayed a positive connotation on the Malaysian identity as the Malaysian
users express their feelings and love towards the country. The following examples demonstrated the
sense of patriotism towards the country by the users.

1) 1 Perangai 1 Malaysia

2) #1Malaysia

The tagline “1 Malaysia”, occurred repeatedly in various comments of the Malaysian associated
YouTube videos, as shown in examples 1-4. In example 1, the Malay language with the words “1
perangai” which translates into “one same behaviour”, conveys the notion that all Malaysians share
the same characteristics, and this is part of the “1 Malaysia” identity. This showed that Malaysians in

general appreciate being a Malaysian, are proud to be one and the tagline belongs to the Malaysian
identity.
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3) hahahaha... so funny.. nice vid... 1 malaysia... together we are better !!! bersatu kita teguh
bercerai kita roboh... (together we are stronger, separated we are weak)

4) why chinese speaking english sound slang like that? but its okay, never mine ;) 1Malaysia ;)

In example 3, the 1 Malaysia tagline is further amplified with the use of a Malay idiom at the end
of the phrase (bersatu kita teguh bercerai kita roboh...) that expresses the strength in being united. In
example 4, the user commented on the speaker in the video who had a Chinese accent when speaking
English and accepting this as a part of the Malaysian culture through the use of the “1 Malaysia”
tagline. The 1 Malaysia tagline was created by the Malaysian government to instil unity in the country
and it seems that this has successfully foster feelings of unity and love for the country among the
Malaysians, as found in the comments. In fact, the government have put in various efforts and
organised campaigns to promote patriotism among Malaysians such as the introduction of Bahasa
Malaysia (the Malay Language) as the official language and the “1 Malaysia” movement (Thurairaj,
Mogan, Abas, Singh, Kumarasamy, 2018). Due to this, there were YouTube comments exhibiting love
for the country, apart from being solicited by the content of the videos. The love towards the country
was also demonstrated in the following examples.

5) I love Malaysia

6) I love my country... Semangat jiwaku. Aku bangga dan tak kesah kalau aku komen kat video yg
sama dua kali. (The motivation of my heart. | am proud of my country and | do not mind even if |
commented twice on the same video).

In examples 5-6, the users display directly how they love the country using the words “love”. The
user in example 6 even pointed out in Malay language that he is proud of Malaysia and does not mind
even if he comments about this on the same video twice.

7) We are proud to be Malaysian!!!
8) Awesome! I’'m so proud to be a Malaysian!

9) lam so proud that we can accept each other even we are different resist(races). (my English is
bad...)”

Apart from the word “love”, the expression “Proud” to be Malaysian were emphasised recurringly
in examples 7-9. In example 9, the user mentioned the reason why he feels proud of the country,
which is due to different races living together harmoniously. This attitude arises because of the
integration effort put in by the Malaysian government. According to Chang and Kho (2017),
integration is a process that unites people of various background and culture while retaining their own
identities. The education system in Malaysia was utilised by the government as an integration tool to
promote racial unity whereby the use of Malay language and a centralized school curriculum and
examination was implemented (Chang and Kho, 2017). Apart from that, the role of media in
projecting the image of 1 Malaysia helped in the integration process (Hassan et al., 2011). During the
implementation of the campaign of 1Malaysia, the mass media bombarded the slogan and theme song
for the campaign until the tagline of 1Malaysia was rooted deeply in the minds of many Malaysians.
As a result, the love for Malaysia were displayed frequently in the comments through the 1 Malaysia
taglines, expressions such as love Malaysia and proud of being a Malaysian.

3.2. Food

Food is commonly used as markers for identity even though many populations are divided by
geographical, social and political differences (Adilah, Mohd Sallehuddin, Nurhasmilaalisa,
Mohammed Haidrin, 2016). This is evident in Malaysia as Malaysia is a food heaven that offers a
diverse culinary experience to Malaysians and tourists due to the heritage of our multicultural society.
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Since food is considered to be a huge aspect in the Malaysian identity, the talk on Malaysian food was
rampant in the YouTube comments of videos related to Malaysia. Various words and feelings
associated with food in the comments namely “love Malaysian food”, “never hungry in Malaysia”,
“delicious food”, displayed the love of Malaysians towards their food. The examples 10-13 below
displayed this love for food among Malaysians.

10) @Nabil Zahrin wtfff... Malaysia is one of the best country in the world... We r rich with food
and culture...

11) We have so many Delicious things. Because Malaysia is a multi diverse country with different
cultures. So our food is very diverse.

12) Thanks. Malaysia have many type of food due to multi races and culture. Malaysian is very
creative and can create many unique and delicious food

13) The nasi lemak one... Represents about a decent portion of the Malay community.

These comments had a common thread of mentioning how diverse Malaysian food is due to
Malaysia being a multicultural country. The comment in example 13 also demonstrated how nasi
lemak (fragrant rice cooked in coconut milk) is perceived as tied to the Malay ethnic group and
culture. This is in line with Alonso & Krajsic (2013) who pointed out that a country’s food establishes
an essential identity of its people, as food represents not only physical need, but also a country’s local
cultures and customs. In Malaysia’s case, the diverse races and local cultures have been represented in
our food. Food is also sometimes used as a means of retaining our cultural identity, especially in
Malaysia.

14) I’'m Malaysian bc | love nasi lemak, roti canai and satay even though | sound American.
15) Im malaysian because | CHECK and i love mamak

As can be seen in examples 14-15, it can be inferred that the users perceive themselves as
Malaysians due to their love for these famous Malaysian delicacies and cuisine such as nasi lemak
(fragrant rice cooked in coconut milk), satay (seasoned skewered grilled meat), roti canai (flatbread).
These foods initially originated from different ethnic groups’ cuisine such as nasi lemak and satay
from the Malays, and roti canai from the Indians. However, these dishes have been accepted, adapted
and accultured by different ethnic groups in Malaysia (Noriza, Mohd Zahari, Shazali & Rosmaliza,
2012). In example 14, it seems that the love for food in a Malaysian transcends the issue of accents
and languages as the user mentioned that he or she is a Malaysian even though the individual does not
speak like a Malaysian. Similar with the discourse on love towards the country, the word “love” is
again used frequently in these comments to emphasise their passion for various Malaysian food that
forms a part of their Malaysian identity.

There were also a few recurring or frequently mentioned famous or typical Malaysian food in the
YouTube comments that consist of “Durian, “Nasi Lemak”, “Mamak food”, “Roti canai”, and
“Rendang” as shown in examples 16-19.

17) Mamak is the best
18) 1 was waiting for the crispy chicken rendang ...
19) If u learn about nasi lemak more.....the real nasi lemak is very healthy and contain less calories

These foods are preferred by Malaysians and the positive tones towards them were detected in all
these comments. A user in the comment of example 19 even tried to defend how healthy nasi lemak is
which shows the great love of the users for the Malaysian food even though it might not be as healthy
in reality.
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20) of course, every malaysian eats nasi lemak XD (im a fan of nasi lemak)

Besides that, one type of dish- “Nasi lemak” has won the hearts of Malaysians as there is a
generalisation by a user that all Malaysians eat nasi lemak even though this might not be completely
true. The staple “nasi lemak” is so synonymous with a Malaysian’s food experience that the user did
not think twice in pointing out that every Malaysian consumes this. In fact, food such as nasi lemak is
listed as one of the most popular traditional foods as this food is mostly enjoyed by all races in
Malaysia (Md Nor et al., 2012).

In short, these YouTube comments related to Malaysian food has reflected the Malaysian identity.
Malaysians are united in our love for our nation’s cuisine even though we hail from different culture,
race, religion and background. Food can easily bring Malaysians together and this is seen as a form of
identity for Malaysians. This is supported by Chong (2012) who stated that most countries try to
safeguard their cultural food as a heritage as it helps to establish the core identity of a country. In
Malaysia, a commonly shared food identity is used to identify as a nation and is integral in
maintaining the Malaysian heritage and authenticity (Adilah, Mohd Sallehuddin, Nurhasmilaalisa,
Mohammed Haidrin, 2016).

3.3. Mixing Languages

Language consists of codes and symbols utilised by humans to store, retrieve, organize, structure
and communicate knowledge and experience. It is also used for the maintenance of a specific culture
and to acquire a novel culture and knowledge (Lee, 2003). For example, when a person learns English
to study overseas, he is also slowly understanding and acquiring knowledge about that specific culture
as well.

Since Malaysians are multicultural, various types of languages are spoken and written in Malaysia.
Many of the YouTube comments mentioned how Malaysians can speak various languages and how
their identity is portrayed through the language used. Examples 21-24 demonstrated how language is
integral to the Malaysian identity.

21) You should put that Malaysians can speak a few languages in one sentence.
22) It's true. Malaysian always like to speak improper English. Mix languages.
23) Where’s the multiple language scolding?

24) You forgot something You know your Malaysian when... You know Chinese, English and
Malay!!!

In examples 21-24, it is observed that the users associate speaking various languages as an essential
part of being a Malaysian. Malaysians are regarded as commonly “mixing” languages or in other
words codeswitching from one language to another or mixing a few languages in one sentence. Some
users mentioned that even when we scold (example 23), Malaysians tend to utilise and mix different
languages when reprimanding others, which is an example of code-switching. Various studies have
found that Malaysians love to code-switch to maintain rapport, borrow from another language to
express unknown words, or emphasise emotions (Asmah,1992, Norizah and Azirah, 2009, Dewaele
and Wei, 2014). In fact, code-switching is common and synonymous with Malaysians as it is
compulsory for Malaysians to learn at least two to three official languages of English, Malay and
Chinese or Tamil in Malaysian schools.

25) CAM SOMEBODY SPEAK MALAYSIA
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In example 25, it is also fascinating to find a user who identifies the unique style of using multiple
languages in the country as the “Malaysia” language, probably signifying how this language can unite
Malaysians.

All these findings on language being a part of the Malaysian identity are supported in Asmah’s
(1998) research to investigate whether there is a link between an individual’s linguistic identity, ethnic
heritage, and the place of linguistic identity among the three major ethnic groups in Malaysia (Malays,
Chinese and Indians). Her research results revealed that an individual’s linguistic identity is not inborn
and fixed but can go through changes when the individual develops as a person, is influenced by the
environment, and is altered according to the language of use. This suggests that the linguistic identity
of an individual can stem from the influence of their cultural background and race, as well as to serve
different functions, as in the case of the YouTube users whereby they might use language to express
their sentiments towards the Malaysian related videos and as an important marker of being a
Malaysian. This is also because most people will communicate in a language which will help them to
retain their social and national identity (Clark, 2013), in this case, the Malaysian identity. This can be
seen in example 26 below when the user questions if he is a Malaysian as he does not understand some
Malaysian Chinese slangs from the video.

26) is it bad im malaysian and doesnt know what Aisheh or watever it is?

The user seems to feel guilty that he is not able to understand the Malaysian Chinese slang (Aiseh)
even though he regards himself as a Malaysian. This proves the role of language in forming or
influencing a person’s perception of his cultural and national identity (Clark, 2013). In sum, the
Malaysian identity cannot be separated from the multiple languages that we use and share. The
findings in this section have revealed that users regard the Malaysian identity or being Malaysian as
being multilingual, having the ability to mix multiple languages together in one sentence, as well as
switching from one language to another language when conversing with other Malaysians. It is
integral that the Malaysian style English discourse can still help to preserve the ethnic identity while
establishing a national identity among Malaysians (Azirah, 2000).

3.4. Being Multiracial

As can be observed from the comments, Malaysians also perceive their identity as multiracial or as
one, as Malaysia consists of different ethnic groups and cultures. To show this, some of the YouTube
comments discussed the theme of being multiracial. Examples 27-29 present some of the common
expressions used to address the multiracial element.

27) Malay Malaysians, Indian Malaysians, Punjabi Malaysians, Sabahan and Sarawak Malaysians.

28) The ultimate collab of Malaysian Youtubers. Multi racial and funny - a representation of
Malaysia at its best!

29) Whys is Harith Iskandar's "Malaysians" are only Chinese? This is downright racism! I'm a
Malay. How come no Malay Malaysians, Indian Malaysians, Punjabi Malaysians, Sabahan and
Sarawak Malaysians?

All these comments illustrate how most YouTube users perceive Malaysia to be a multiracial
country that include the ethnic groups of Malays, Chinese and Indians, as well as other ethnicities
from the eastern states of Malaysia-Sarawak and Sabah. When these Malaysian-related videos include
a collaboration of famous YouTube personalities from different races, some users commented how
they were glad that this brings out the multi-racial scenario in Malaysia, as shown in example 28. In
example 29, one of the users demanded modification on Harith Iskandar’s (a famous Malaysian
comedian) content in the video, insisting that he should have included and mentioned other races. This
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comment reflects the strong ties to the user’s own cultural identity but at the same time the user still
regards himself as a Malaysian. This is also in accordance with some studies that show that the
national identity for all ethnic groups is Malaysian but the individual ethnic groups in Malaysia still
possess their own ethnic and cultural identities, such as being Malays, Chinese, Indians and others
(Azirah, 2000; Tong and Robertson, 2008).

30) What's so great about Malaysia? Racism.

31) Hye guys I’'m Malaysian Malay, and don’t agree...we are Malaysian. I know I’m half Malay
and half Chinese cause | have Malay and Chinese blood from my father and 100% Malay blood from
my mom. | do not hate Malay, Chinese, Indian or others...but | just hate a racism in Malaysia. Hope
Malaysia will be better in future.

32) This Is Malaysia. Don’t call us an embarrassment. Don’t call us a mistake. Don’t call us racist.
We are Malaysian. All of you must be jealous. We multiracial. Living together now.

33) “Not Malay, not Chinese, not Malays we are malaysiaaaaaa My my my”

Apart from that, when there is existence of various races in a nation, it is inevitable that racism will
occur. Therefore, in the comments found in examples 30-33, many users acknowledge the issue of
racism in Malaysia and implore for a stop to racism. Some users also urge others to regard Malaysia as
one, instead of focusing on their own individual race. This can be supported by Liu, Lawrence, Ward,
Abraham (2002) that noted that national and ethnic identity are group identities that can occur
simultaneously or alternatively depending on the contexts and changing time. Therefore, Malaysians
have embraced the Malaysian identity and treated the national identity as salient as the various ethnic
identities to allow both to occur.

All these comments in this section portray the perception of the users that the Malaysian identity
includes a multi-racial identity, and that Malaysians should also strive to achieve one collective
identity, without succumbing to racism.

3.5. Malaysian Stereotypes

Stereotypes are how people perceive members of a particular group whether it is in terms of
gender, ethnic and so on. These kinds of mental representations usually focus specifically on the
differences between groups and minimise differences of people within the same group (MacLin and
Herrera, 2006). Banaji (2001) also stated that the concept of stereotype refers to beliefs, knowledge,
expectations towards social groups. Most of the times, stereotypes that we have towards another group
are also related to experiences that we have encountered with one or two individuals of that group. In
terms of Malaysian stereotypes, Malaysians have been labelled with quite a few as found in the
comments.

When examining the comments, many YouTube comments discuss the various stereotypes towards
Malaysians, due to some of the videos mentioning stereotypes and common experiences faced by
Malaysians. Examples 34-36 highlight some stereotypes directed at Malaysians.

34) being late
35) on the way
36) Dia masih otw smpai skrg (He is still on the way until now)

The most common Malaysian stereotypes are shown in examples 34-36 as users respond in
agreement with the videos about the stereotypes of Malaysians being late and the term “on the way”.
The stereotypes of Malaysians being always late are due to the common issue of some Malaysians
who have a “Malaysian timing”. Some Malaysians will mention that they are on the way to the
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destination when in actual fact, they have not started the journey. Thus, there are comments from a
few users that mentioned how bad it is for Malaysians to have this bad habit and it is not something to
be proud of as seen in examples 37-38.

37) | adore all of your vids guys honestly. But this one, somehow made me think twice. I literally
feel like we have too much of 'special' bad habits. And don’t u think we need to cut down on it? |
mean, if we keep such habit in our daily life how are we going to be a decent future leader? | know im
over thinking, but it’s a fact that we all are facing today. GOSH | SOUNDED LIKE MY TEACHERS.

Ps. Don’t U just hate it when someone is not punctual and u have to wait till the next hour for them.
('m sorry if im being too cynical )

38) Are these things something to be proud of?

The issue of punctuality has been taken lightly by many Malaysians and is a huge label for
Malaysians. Nevertheless, despite the negative comment, most of the users still find these stereotypes
or behaviours in examples 34-36 as a common unifying ground that identify them as Malaysian.

39) 1 Perangai 1 Malaysia

40) don’t you love how we have that 1perangai that makes you know when another Malaysian is
around

From examples 39-40, the users commented that Malaysians can be identified through behaviours
that are unique to only Malaysians. The Malay word “perangai” or behaviour from the users assume
that Malaysians commonly share certain behaviours that have been stereotyped as a national character.
This is in accordance with what Azirah (2000) has discovered from the analysis of the discourse of a
newspaper interview that some perceive “bangsa Malaysia” (the Malaysian identity) as constantly
changing through the real-life experiences of the people. When different ethnic groups share common
experiences, they also feel that they are bonded together through these experiences. Apart from that, as
quoted by Riley (2007, p.86), “in social terms, identity is a quality which is ascribed or attributed to an
individual human being by other human beings.” Therefore, these behaviours encountered by the
YouTube users could possibly lead to certain stereotypes towards Malaysians and could also be part of
the Malaysian’s social identity as it is a shared experience by many and is being attributed by others.

3.6. Malaysia as the Birth country

The origin or place of birth of an individual can mark their identity and influence their use of the
language. Therefore, some comments associated with the birth country of Malaysia were also found
during the data analysis.

41) What's so great about Malaysia? Each of us who are born and lived in Malaysia who are called
Malaysian.

42) born and lived in Malaysia
43) Hah! I know Im a Malaysian because i was borned here!

Examples 41-43 revealed that most users agreed that being born in Malaysia constitute to being a
Malaysian. The word “born” was mentioned multiple times in many of the comments. This is
understandable as a person’s home country will usually provide a sense of belonging and identity to
the person as they have lived their entire lives in the country.

44) No sabahan and sarawakian tho, i hope people know that sabah and sarawak are the part of
Malaysia

Even though majority of the users agreed with the video and professed of being a Malaysian
positively due to being born in Malaysia, there was a comment in example 44 which protested the
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content of the video that discussed the origin or the birth place of Malaysians as the videos did not
consider their counterparts from East Malaysia: the Sarawakians and Sabahans. Sarawakians and
Sabahans are residents from the eastern part of Malaysian and are usually neglected compared to their
western Malaysian counterparts. It is intriguing to find out that many East Malaysians feel a sense of
belonging to Malaysia but a certain amount of people from West Malaysia are not aware of the
existence and lifestyles of East Malaysians. Their strong sense of belonging can be seen in the
examples 45-46 below.

45) love malaysia proud be malaysian i am from sabah.
46) I'm from the bumi kenyalang and | love being Sarawakian and Malaysian

In fact, all these comments show that many Malaysians, whether they are east or west Malaysians
have a strong sense of identity of being a Malaysian through their birth country. This is supported by
Faiz (2002) that lists geographical location as one of the important aspects of the Malaysian identity.
For many people, their country of origin constitutes to their sense of identity and this is found even in
immigrants from other countries (LaBarbera, 2015). Therefore, birth country can be identified as a
part of the Malaysian identity.

4. Conclusions

In summary, the study investigated the representation of the Malaysian identity in YouTube
comments of Malaysian-related videos. The discourse from YouTube comments revealed that the
Malaysian identity is associated with the recurring markers of love towards the country, food,
language, being multiracial, Malaysian stereotypes, and birth country. Some of these markers have
revealed how cultural and national identity can be reflected through the YouTube comments. Although
most of the comments portray a positive side of being Malaysian, there were also some comments
highlighting the negative parts such as racism and how Malaysians need to reflect on the stereotypes
of negative behaviours that they are being labelled with.

The limitations of the current study were some of the comments might be driven by the content of
the videos which discuss the recurring categories. However, most users express their views on the
video content, and this still contribute to how the users perceive the identities associated with
Malaysia. Future research could possibly examine different genres of YouTube videos and analyse not
only the discourse but other parameters such as emoticons and symbols to yield more data on national
identity in YouTube comments. Overall, the research has provided interesting findings on the
computer-mediated discourse found in YouTube comments that relates to the Malaysian identity.
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